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Marketing/PR Responsibilities
Cold calls 

· Lunch and Learns 

· Screenings
· Health Fairs 
· Church Talks

Screenings 

· Malls

· Trade shows



· Staffing

· Staff compensation 

· Payments for shows or from doctors 
· set up/tear down *electricity and special requirements 
· schedules go up 3 weeks prior 
· team management, goals 
· inputting n.p into system

· follow ups - VERY IMPORTANT 
Seminars

Dinner Workshops 

Outside seminars (Embassy West)

Inside talks

· posters + sign up sheet

· monitor sign ups

· promote online (our website and all other free listings)
· email invites 

· ad in the paper?

· Fax blast?

Marketing

· Newspaper Inserts 

· Monthly Press Releases
· P.S.A’s 

· Fax Blasts 

· Online marketing 

· Email blasts 

· Website updates 

Graphics

Weekly Provocative Handouts 

Quarterly Newsletters

Business cards 

All Signage 

Calendar / weekly / biweekly / monthly 

Theme

Handout – provocative handout each week according to theme 
Whiteboard  - provocative saying (ie. VOMIT ask the doctor)

Blackboard – upcoming seminars, specials, etc.

Nutritional special (bi weekly)

· research the products that are going on special, make a handout, put products on display with the sign 

Brican presentation 

“Wack factor” – what wacky theme can we do each month that sets us apart from other chiros
Contest / giveaway

Workshop / seminar – bi weekly

Big fish or two screenings

Lunch and learns 

R.O.I Log 

MISC.

Email Communications and Follow ups

Reactivation letters 

Brican – new presentation bi-weekly / monthly 
Testimonials  collect and put into frames/ Brican 
P.A.D – twice a year 
Spinal Sprint – monitor names, make sure gifts are being given 
 Research internet for provocative articles for handouts and upcoming events 
Networking / building relationships
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